
Cliff
The French association  
of financial communication professionals

ENCOURAGE
sharing of experiences

PROMOTE
status of Investor Relations professionals

VOICE
opinion of Investor Relations professionals

TEACH
in the field of financial communications
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Created in 1987, the Cliff is the French association of financial communication professionals. 

It has more than 240 members from both listed companies representing more than 80% of the  
Paris market’s capitalisation and from consultants and specialists in fields related to financial  
communications. 

As such, the Association is a recognized voice for the profession in France. With an active programme 
encouraging the sharing of experiences, expertise and new evolving topics, a successful training pro-
gramme in partnership with a renowned French University (Paris-Dauphine) and its contribution to 
the annual publication of the “Financial Communications: Framework and Practices”, the Cliff helps 
promote the status of Investor Relations professionals.

n  Encourage the sharing of experiences by providing a platform for discussion, debate and mutual assistance.
n   Promote the status of Investor Relations Professionals, whose responsibilities and scope of actions are 

constantly expanding.
 n   Voice the opinions of Investor Relations Professionals and make recommendations to the various financial 

market participants and regulators on issues relating to the organisation, dissemination and ethics of repor-
ting and financial communications.

 n  Teach in the fields of financial communications and investor relations.

Cliff’s missions

Core values

Cliff’s activities
 n   ACTIVITIES AND SERVICES  

OPEN TO MEMBERS

✓   Disseminating information anD sharing 
experiences
Cliff organizes meetings among members and 
with experts that are run by members who may 
draw on outside expertise. These meetings focus 
on specific themes and encourage discussion 
on current topics linked to the profession’s 
fundamentals and its future evolution. They mainly 
take the form of breakfasts and debates, and an 
annual seminar.

Cliff issuer members can also ask their peers about 
specific questions at any time. These surveys are a 
quick and efficient way of sharing best practices.

Every year, Cliff carries out a benchmark on a 
particular topic related to the practices at the heart 
of the Investor Relations profession, as well as 
several other studies.

✓  reflecting on our profession
Permanent or ad hoc working groups, comprising 
several members who may team up with 
representatives of other associations or financial 
market organisations, meet regularly to address 
specific topics. Their conclusions are reported 
to members and, where appropriate, to a wider 
audience.

SHARING n PROFESSIONNALISM     n TRUSTn n CONVIVIALITYn  ETHICS



Prepared by

FINANCIAL 
COMMUNICATION: 
FRAMEWORK  
AND PRACTICES
2 0 1 9  E D I T I O N

Cliff contributes to the production of a reference book relating to financial communications and charters laying out principles of good conduct 
for participants in the world of financial communications.

SPECIALIST PUBLICATIONS

✓  an efficient network
Round table meetings, organized by members, 
bring together a small number of issuer members for 
a chance to discuss their concerns informally. These 
meetings, as well as the many other convivial moments 
organised by the Cliff provide plenty of opportunity to 
build closer relationships with their peers.

✓   mutual assistance anD soliDarity
Cliff’s website has an “IR Mobility” section that 
allows members and recruitment firms to post job 
offers. The Association has also created a temporary 
member status for former members looking for work. 
Then, our programme “A Benevolent Companionship 
to IR” links a new and an experienced IR for a 
dedicated mentoring during one year.

✓   Data base
The restricted area of www.cliff.asso.fr provides very 
useful and time saving materials: news, surveys’ 
results,  slides, transcripts, minutes and/or conclusions 
of these activities (in French only). Members have 
access to all this information whether they attended 
the meetings or not.

 n   REPRESENTATION IN THE ECONOMIC  
AND FINANCIAL COMMUNITY

As the French association of financial communication 
professionals, Cliff is the voice of its members in the 
economic and financial community, both in France and 
abroad.

As such, Cliff’s members participate in working groups 
and consultative commissions, express opinions and 
make recommendations for any issues relating to the 
organisation, dissemination and ethics of financial 
communications, in particular to: 

✓   financial market institutions (AMF, ESMA, Euronext, 
Paris Europlace, etc.),

✓   bodies representing company directors and senior 
managers (AFEP, IFA, MEDEF),

✓   professional organisations (AFG, AFTE, AFTI, ANSA, 
DFCG, Middlenext, SFAF, etc.),

✓   international Investor Relations associations  
(BelIR, DIRK, FIR, IRS, NEVIR, NIRI, PIRA, etc.),

✓  and the media.

n   Cliff is a stakeholder in the production of the “Financial Communications: Framework and Practices”  
(issued in both French and English and updated every year) beside Bredin Prat law firm and PwC audit 
consulting and tax services.

n   In collaboration with SFAF (Société française des analystes financiers: French Society of Financial  
Analysts), Cliff has published a financial communications charter (“Charte de la communication financière”).

n   With IFA (Institut Français des Administrateurs: French Institute of Directors), Cliff also produced a collection 
of best practices on “Relations between senior management and the board of directors with regard to 
financial communications issues”.



n  TRAINING

Who are Investor Relations professionals?
Investor Relations professionals are appointed by senior management to com-
municate on behalf of their company with the economic and financial commu-
nity, largely consisting of financial analysts, fund managers, institutional and 
bond investors, private shareholders and regulators.

What do they do?
Investor Relations professionals develop and implement the company’s 
financial communications policy in a way that respects the principles of 
equal and uniform handling of information. They are tasked with creating  
a relationship of trust with the market by acting as a reliable source 
of pertinent information that helps both investors and managers 
make decisions. 

They play a central role in achieving the company’s goals with respect to 
financial communications by:

n   ensuring that, through their contacts outside the company, the market optimally values the company over the long 
term by explaining its strategy, business model and operating environment;

n   adding value internally through the highlighting of market information that it is useful to management;

n   ensuring the understanding of the Investor Relations role internally, notably regarding the management of financially 
sensitive information;

n  ensuring consistency across all forms of corporate communications.

What skills do they need?
In view of the globalization and growing complexity of the financial markets, the diversified profile of finan-
cial market participants, the demands of market authorities and the increasingly rapid speed of information, 
the Investor Relations profession has become a versatile and multidisciplinary one, requiring ever more skill and pro-
fessionalism; a mastery of financial markets and corporate financial management concepts combined with legal, CSR 
and governance knowledge, as well as genuine communication and persuasion skills.

INVESTOR RELATIONS
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+33  1 47 76 05 70
cliff@cliff.asso.fr
 @ircliff

www.cliff.asso.fr

In 2013, in partnership with the 
University of Paris-Dauphine, 
Cliff launched a unique continuing 
training programme open to a 
wide audience.

From IR professionals to all those 
who come into contact with IR  
regardless of their position at the 
company, including those who 
have just joined the profession or 

are thinking about it, this compre-
hensive programme is suited to 
every possible need.

It covers a full range of topics rele-
vant to financial communications 
and investor relations both from an 
academic and a practical standpoint. 
This is possible because of the wide 
range of instructors: University of 
Paris-Dauphine professors and  

expert IR professionals, as well as  
financial and legal professionals, 
auditors, communication profes-
sionals, and more.

For those who complete the  
programme, Cliff-University of  
Paris-Dauphine certification will 
be a mark of excellence.




